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Modern interior design for the next generamon

Established in 1947, Senba Cor-
poration specializes in the interior
design and construction of com-
mercial spaces such as shopping
centers, supermarlets, cafés and
restaurants."We're acormpany that
creates spaces where people want
tocomeandspend time says presi-
dent and CEO Daisuke Yashima.
 Shanging infrasructure de-
ands in Japan mean Semba is
Ak et Gut I ronca:
mercial faciltes, sich as schools
and universitis, offices andl health-

carecenters. "L ast year, 80%of our
business was refated to commiereial
spaces, and the remaining 20%

was forother areas? . Vatima
says."H

construction to maintenance and
management of buildings, by add-
ing data such as costs, finishes,
furniture, fixtures and equipment
toa database of 30 building mod-
ls created on a computer” Mr.
Yashima explains

"We started promoting BIM
two years ago. Our first focus is
visualization, and we call it vir-
tual simulation. Tn the past, for
interior design, we had 10 look at
documents and diagrans, then talk
with the clents based on that. and
sometestherewasrscommur

Thepercenageof ohers maround
50% in the next three year
 Also key to Semba's S

it us i 5 Amdevsland and

"Now, we have a vision:

be a'‘Good Ethical
Company’. Our role is to
support our clients in their
development projects to
make them sustainable
and future-friendly”

Daisuke Yashima,
Pr d

vision: be & 'Good Fthical Com-
pany’. Our role as an ethical
company in the UN's Sustainable
Development G

A leading Japanese specialist in the interior design of commercial spaces, Semba is embracing digital transformation
and a greener future as it widens its portfolio to include schools, offices and healthcare centers.

CIRCULAR RENOVATION®

barans of “Circular Renovation

Wi Vashima continues: “Wee
thinking about how we can doreno-
vation withoutproducing weste. Ve
have six solutions, which are the six
R return, reuse, recycle, resclect,
vedesign and renovate. We want
to standardize

ways to make our clients in their
development projects sustain-
able and future-friendly.”

e partics Weve beenreceling

o embraces building e
tionmodeling (BIM)."BIM sanew

corkflow for utilizing information
in every process, from design and

Japan targets carbon neu-
traht/ by 2050, Semba's focus
is also on a greener future. r.
Yashima says. "Now, we have a

pany,
to “re-think" all design processes
in the creation of spaces with a
compassionate perspective to-
ward people, communities, and
‘the natural environment, which we
callethical design thinking.

new service we can provide. Once
you connect the six it becores a
circular diagram, which is why we
call t Circular Renovation

internationalpreserice, working ith
Japeneseandlocalpartnerstocreate
commercialspaces overseas,chifly
inSoutheast Ase. Wecunentlyhae
around 400 domestic members of
our company, and 100 abroad,” Mr
Yashima says. "Bt we believe t vill
bedivided by half~betweenthe pec-
ple working in Japan and abroad”
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